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Have you seen the television commercial
for Briarcliffe’s new Bachelor of Fine

Arts (BFA) program in Graphic Design? The
one where the young woman claims she could
create a more compelling web site than the one
she views during a mock TV ad—and suddenly
gets pulled right into her TV set, where she
learns about all the exciting courses and careers
in Graphic Design.

For the hundreds of students who have
enrolled in the Graphic Design program, learn-
ing to apply technology to the creative process
has opened up new doors to career opportuni-
ties in advertising, publishing, web design, ani-
mation, and other visual arts fields. After only
one year of existence, the BFA program has
already exceeded all expectations, said
Christina Berner, Coordinator of Graphic
Design. “It’s been very enthusiastically received
by students, faculty, and the New York area
business community.”

Just 50 students were expected for the first
semester last January, but more than 140 actual-
ly enrolled. Many of these students had already
received their Associate’s Degree in Design, but
wanted to hone their skills even further, or
explore one of the four major program tracks in
more depth.
A Strong Foundation

All students begin with core classes in the
basics of drawing, design, photography, and
mixed media. They also learn the basics of
using powerful Macintosh computers—the
industry standard in the graphic arts field.
From there, they move on to the core trilogy of
design programs—Illustrator, Photoshop, and
Quark—the “meat and potatoes” of everything
else they do, Berner explained. 

“Our studio classes—the drawing, painting,
and photography classes—give the students a
Fine Arts base. It’s a time for self-exploration,
and a way to express their creativity, “ Berner
explained. “Everything they do in that studio
time brings out their own sense of design, their
own way to use the basic elements and princi-
ples. Then, we help them take that creativity
and apply it to commercial use—learning to
take a wonderful design, for example, and use
it in a poster, or brochure.”

Once students gain a strong foundation in
the basic principles of fine art and the key com-
puter design programs, it’s time to move on to
various areas of specialization— print, Web,
multimedia, and 3D animation. 

“When students leave here, they know they
need to be versatile,” she said. Many of them
will take more than the required concentrations,
combining areas such as print, multimedia and
web design. “There’s a lot of crossover between

From the Chancellor

Briarcliffe College is committed to helping students maximize their potential while they pursue their life goals.

“Cutting Edge”
Career Options with
Graphic Design BFA
New Degree Program 
Hugely Successful

In the wake of the September 11th

tragedy, many of us have taken an

opportunity to reassess our priorities. What

seemed so important six months or a year ago

may seem relatively trivial now. Goals that may

have been put on the back burner have now

taken on a new sense of urgency. 

Many of us have placed a new, or different

emphasis on family, career satisfaction, and

community involvement. You may have

resolved to “get more out of life,” or “live 

each day more fully.” But what does that 

really mean?

In the case of Briarcliffe students, it may

mean continuing on toward a Bachelor’s

instead of an Associate’s degree. Or, an

Associate’s degree instead of a certificate pro-

gram. Or just simply resolving to take on addi-

tional coursework needed for a promotion,

career change, or “just because you’ve always

wanted to.”

The economic and psychological value of

higher education—and what it can provide

long-term—has increased exponentially since

last September. Higher education not only con-

tributes toward lifetime earning power, but it

also helps you to be the absolute best you can

be. It helps to focus your aspirations and chan-

nel your energy, enthusiasm, and knowledge

towards a meaningful purpose. It can mean

being able to contribute more fully to society,

and to our region’s economic growth.

For some students, obtaining a degree can

mean a dramatic change in career or life goals.

Maybe you’ve finally decided you want to pur-

sue a creative field like graphic design. Or per-

haps tinkering with software in your spare time

has encouraged you to go for that degree in

Computer Information Systems. Information

technology professionals may have decided that

now is the best time to pursue that specialized

bachelor’s degree in business administration to

help prepare for that next promotion.

It’s been well documented that when people

work at what they like, not only are they more

satisfied on the job, but are also happier with

life in general. Whatever your goals, our mis-

sion here at Briarcliffe is reflected in our motto:

“Potentium Ampliare Humanum,” —

“Maximizing Human Potential.”

Not only do we want to help our students

pursue their career goals, but we also want

them to reap the most long-term benefits. Our

career counselors, placement specialists, faculty,

advisors, and dedicated staff are here to help

students succeed. Whether it’s assessing one’s

career aspirations, developing an outstanding

senior project, or pursing the “right” internship,

Briarcliffe provides the resources, tools, and

inspiration to help its students reach those

goals. 

I believe it’s more important than ever

before to reach higher and farther than we 

think we can. Show the world that the events 

of September 11th have only made us stronger

and more determined to maximize our 

individual potential.

C. Ronald Kimberling, Ph.D.

continued on p. 2
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month, but many go well beyond those hours.
There is also a lot of peer support and encour-
agement, she noted. Students who do well in a
class have an opportunity to be a tutor for that
class the following semester. Not only do they
pass on the technical information, but they also
pass on a sense of “drive” for that occupation,
she added. 

Guest speakers and seminars help students
gain insight into the working world and what
real life applications the programs and classes
have. Students find it very helpful to under-
stand what they’re actually working towards,
explained Berner. “It’s more tangible and helps
them really gain insight into what it takes to be
a successful graphic designer.”
Launching a New Career

Students attend a portfolio class that gives
them a sense of how they want to present them-
selves and to which market. For example, they
may want to go into animation, but don’t know
how to begin. Briarcliffe provides that connec-
tion to the corporate world, Berner said. 

The Practical Applications class launches
them into their Senior Project, a 6-credit class
that lets them creatively apply everything
they’ve learned and is the culmination of the
program. Many students use their Senior
Project as the basis for their portfolio, she
added. “They have created some incredible
pieces, like ad campaigns, working web sites,
entire entertainment campaigns including CD

Graphic Design Program
continued from p. 1

These state of the art, computer-generated chess pieces and chess board were produced in the Advanced
Animation class. The resulting video became one student’s senior project.

program areas and applications and knowing 
as much as possible can only help you in 
your career.” 

Even after they have completed their
mandatory 129 credits, quite a few students
stay on to take additional classes. “They don’t
want to leave until they can explore that last
level that takes them to the high end of their
projects,” Berner said.

Students work in a state-of-the-industry,
high tech computer lab, with 130 PowerMac
stations and the latest peripheral equipment
such as scanners and color laser printers. They
are provided with the most current versions of
professional level computer programs, includ-
ing Macromedia Flash, Dreamweaver, 3D Studio
Max, Director, Premiere, and After Effects. “They
learn how to make wonderful multimedia
kiosks, or slide presentations, or CDs—whatev-
er they want to put together. A lot of students
are using these projects for portfolios and leave
here with some fantastic things on CD,” 
said Berner.
Extensive Faculty and Peer Support

The seven full-time and 30 adjunct faculty
(most of whom are working professionals) are
tremendously dedicated to helping our students
succeed, said Berner. “They’re often here when
they don’t need to be, to help out on a project,
or to provide additional mentoring.” 

All faculty members provide at least two
tutoring hours per week, plus one more per

covers, posters, and billboards, storyboards for
TV ads—all of them are really wonderful.”
Career Opportunities Abound

Many students in the program have
interned at graphic design, entertainment, and
multimedia companies throughout New York
City and Long Island. News12, YM Magazine,
Warner Music Group, CMP Media, Invision,
and Northrop Grumman are just a few of the
companies where Briarcliffe students have
gained invaluable experience. A number of
these students have gone on to part- or full-
time employment with these firms.

The job market for talented graphic design-
ers and visual artists is expected to grow by
some 25 percent nationally over the next five
years, according to the U.S. Department of
Labor. On Long Island, the demand for these
services is expected to jump by 15 to 20 percent
over that same period. Berner noted that many
students, particularly those taking the evening
classes, are returning students looking for a
new opportunities in this growing field. And
the program just keeps expanding.

“We’ve been told to expect a 30 percent
increase in enrollment,” she said. “The demand
for this program has been phenomenal.”

That may be because the students produce
some phenomenal work. Who knows—the next
TV ad, CD cover, brochure, magazine layout, or
web site you see may very well have been creat-
ed by a Briarcliffe graduate.

Designing unique logos is just one type of project that
uses professional-level software programs

Calendar of Events*

April
11 Freshman Gathering
17 Summer Sessions & Fall 2002 Advanced 

Registration—no Evening Classes
18 Summer Sessions & Fall 2002 Advanced 

Registration—no Day or Evening Classes
30 Open House

May
3-8 Finals for all Spring Semester Day & 

Weekend Classes
3 Awards Program (Bethpage)
7 New Student Orientation
9 Last Day of Classes – Spring  Semester
14 First Day of Classes – Summer Session I

June
1 Graduation
14 Dean’s List for Spring 2002
18 Open House
27 Last Day of Classes – Summer Session I
29 Summer BBQ (Bethpage)

*events occur on both campuses unless otherwise noted
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High Tech Incubator at Briarcliffe 
to Celebrate 2nd Anniversary

“The high tech future begins in New York.”
Just two short years after Governor George
Pataki officially opened the High Tech
Incubator at Briarcliffe College with these
words, the outlook continues to be bright for
many small Long Island technology companies.

Seventeen start up or new technology busi-
nesses currently call the 23,000 square-foot
research and development facility home. The
Incubator, which is managed by the Long
Island Software and Technology Network
(LISTnet), provides qualified companies with a
unique opportunity to grow and become finan-
cially viable in an extremely supportive, low-
cost environment, explains Incubator Manager
Pattie Simon.

All of these companies are very different
from one another, but all have technology as
their core business, noted Simon. ”Once they
can get established, usually after a period of
three to five years, they move out into the real

world,” she added. Products and services from
these fledgling companies range from database
analysis to scientific equipment to software
design.

Some Incubator companies, such as game
playing web site Uproar.com, have already
become successful enough to outgrow their
space, and to even go public. Others, like soft-
ware company CyberExtruder, have caught the
eye of corporate giants like Microsoft. More
than 70 percent of the Incubator companies are
already considered financially successful.

A grant from the Empire State
Development Corporation in 1999 helped
Briarcliffe build out attractive office space for
Incubator tenants. Companies benefit from
rents that are up to 40 percent below market
costs, free high-speed Internet access, free one-
on-one business consultations, networking
opportunities, and special-interest speakers.
Two spacious, shared conference rooms are

CyberExtruder is just one of the successful companies
in the LISTnet High Tech Incubator at Briarcliffe College.
L to R: Larry Gardner, CEO, Briarcliffe Graduate Eric
Imundo, Systems Engineer and Tim Parr Ph.D., CTO. The
inserted photo is Jack Ives, COO.

also available for use. Overall, Simon estimated
that Incubator companies receive more than a
half-million dollars’ worth of services and
resources annually.

Briarcliffe College provides Incubator ten-
ants with access to the school’s extensive
library, as well as both paid and non-paid
interns. Students can receive course credit for
interning with one of the Incubator companies
— several have even gone on to full-time
employment.
A Great Partnership

“Briarcliffe is a great home for the Incubator
because it’s a leader in technology education,”
said Simon. “There’s a natural synergy between
the two entities.”

The Briarcliffe College Foundation provides
additional support through educational grants,
enabling Incubator tenants to take various certi-
fication and training classes at reduced rates.
Chancellor C. Ronald Kimberling, Ph.D., and
Professor Ed Kowalski, Director of Briarcliffe’s
Technology & Design Division, serve on the
Incubator’s Steering Committee, giving valu-
able input and advice.

“We’re delighted to have been a catalyst for
the high tech incubator here at Briarcliffe,” said
Dr. Kimberling. “Our mission here has always
been to contribute to the economic growth of
the region, and fostering the growth of these
companies benefits us all.”

The success of the Incubator has been noted
well beyond the New York State border.
Delegations from Pennsylvania, and as far
away as Ireland have visited, and plan to use
the Incubator’s business model to help fuel
their own region’s high tech growth.
LI Tech Jobs Grow

Technology continues to be a growth area
for Long Island businesses. According to
Governor Pataki’s office, computing and soft-
ware jobs are up more than 33 percent since the
mid-1990s and biomedical jobs have more than
doubled. Overall, job growth has been concen-
trated in small to medium sized businesses. The
New York State Department of Labor says that
firms with fewer than 100 workers employ
more than 60 percent of the region’s workers.
Another 24 percent work at firms with 100 to
499 workers. Employment in computer and
technology related fields is expected to jump
anywhere 20 to 35 percent over the next five
years, with much of the expansion projected to
occur in the Long Island area.

“Projects like the Incubator have shown that
high tech plays a very valuable role in our
region’s economy,” said Dr. Kimberling. “You
never know if we’re harboring the next
Microsoft or Amazon.com.”

Just two years after Governor George Pataki officially opened the LISTnet High Tech Incubator at Briarcliffe College,
more than 70 percent of the participating companies are financially successful.

In Memory of 
Nancy Bueche

lost in the World Trade Center attack
on 9-11-01. 

Nancy was an outstanding student,
who maintained a 4.0 average and 
was just one semester away from
receiving her B.A. An honorary 
diploma will be awarded 
posthumously this June.

She is survived by her husband John
and their 10-year-old daughter.

A scholarship has been established in
Nancy’s name. For more information,
please contact the Financial Aid Office
at 516-918-3600.

Curriculum Notes
BBA/IT Program Changes

Briarcliffe College has recently made some
changes in its Bachelor of Business
Administration (BBA) program, Information
Technology (IT) concentration. These changes
are designed to make the program more acces-
sible to students who transfer in with associate
degrees in computer networking.  

Students may now choose to complete
either 12 programming credits or 12 networking
credits. The curriculum changes— made follow-
ing lengthy discussions between the college’s
Career Services Department and local employ-
ers— will enable students to keep pace with the
growing business need for both programming
and networking skills, while allowing them to
specialize in the skills that are best aligned with
their career goals.

“This is but the first in a series of updates to
our IT programs,” stated Briarcliffe Chancellor
Dr. C. Ronald Kimberling. “We realize as a spe-
cialized, career-oriented college that our cur-
riculum needs to be constantly reviewed and
improved to keep change with the pace of the
businesses our graduates go to work
for,” he added.

Project Helps Boost Long Island Industry
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The Briarcliffe Lady Seahawks hope to build on past successes and reach the NJCAA Division I College World
Series for the fourth straight year. They are dedicating this season to all Long Island & New York City firefighters

Can Lady Seahawks Deliver Again?
Some wonder if it’s a dynasty in the mak-

ing. Briarcliffe’s five-year old women’s fast-
pitch softball team has made it to the NJCAA
college world series for the past three years
in a row. But Coach Ken Passante won’t
make any hard-and-fast predictions about the
2002 season.

“I don’t know what it looks like for this
year. We have 12 first-year players out of 15,”
he explained. “Sometimes it looks like we’re
the best team around, and sometimes it looks
like it might be a struggle. But I’m pretty
high on them overall.”

As the only Atlantic Coast NJCAA
Division I team between New York and
North Carolina, the Lady Seahawks are in the
most competitive division possible. Coach
Passante likens the challenge to playing
NCAA Division I, with the exception of the
elite teams. “We chose to be Division I
because the competition is so intense. We
only play teams that have ranked in the top
20 the previous year. We don’t want to play
anyone that’s not a top-ranked team.”
Achieving on and off the Field

Coach Passante not only sets high stan-
dards for the caliber of teams the Lady
Seahawks play, such as long-time rivals
Louisberg (North Carolina), but he also
expects much out of his team academically.

“Traditionally, NJCAA colleges have been
very easygoing about grades, but I insist the
girls maintain a 3.0 average,” he explained.
“So not only do we have tremendous
ballplayers, but they’re also awesome in the
classroom.”  

Last season the Lady Seahawks finished
second in the nation, among 315 teams, as an
academic All-American team, according to
the NFCA (The National Fastpitch Coaches
Association) newspaper, which makes this
award. “And we are on pace to go after our

goal of becoming the top academic team this
year finishing the first semester with a 3.70
GPA,” the coach added.

The team finished 10th in the national
NJCAA rankings last year, and the coach is
hoping to improve on that record this year. “I
have about seven or eight freshmen who are
just outstanding. I don’t think anyone can
carry the load herself this year — it’s one of
those teams where everyone has to get it
done, or we’re not getting it done, “ he said.

Part of the team’s continued success
comes from the tremendous support he has
received from the college, he explained. “I
wouldn’t be able to go out and recruit the
kids and get the quality of athletes without
their support.”

Having so much support from Briarcliffe
allows Coach Passante to find some excellent
athletes that for one reason or another have
not made it into bigger programs. 

“For whatever reason, they may have
slipped through the cracks and fortunately,
it’s turned out to be in my little part of the
world,” he says. “I bring them in and we
give them two years of softball here, we get

17–14 record through April 10

April
1 Daytona Beach CC D/H,

Daytona, FL
2 Pasco-Hernando CC D/H,

Tampa, FL
5 Florida CC D/H,Jacksonville, FL
6-7 Santa Fe Tournament,

Gainsville, FL
19 Louisberg CC D/H,

Louisberg, NC
20-21 Louisberg CC Tournament,

Louisberg, NC
26-28 Northeast Oklahoma 3 D/H,

Miami, OK
May
6-7 District Playoffs, Briarcliffe

College
13-19 College World Series,

Kissimmee, FL

Lady Seahawks 
2002 Schedule

them noticed by schools that didn’t even
know who they were, and they can hopefully
make a name for themselves there.” 

Coach Passante points to the success in
the past two years of a number of his players,
including Danielle Stewart and Ajana Tyson,
Briarcliffe stars who went on to receive four-
year athletic transfer scholarships from
Hofstra University and the University of
Delaware. 
Playoffs Start May 6

Briarcliffe College will be hosting the dis-
trict playoffs this year, which begin on May
6th. Coach Passante is hopeful that more peo-
ple will come out to cheer on his team.
Unfortunately, women’s softball in this part
of the world doesn’t really draw a big crowd,
he noted. 

“They think ‘oh, it’s just girls’ softball.’
But what they don’t realize is that most of the
men couldn’t hit the pitching we see. There’s
still this vision of  ‘gym class with a uniform.’
But it’s really nothing like that. It’s pretty
amazing what these young women 
can do.” 

Briarcliffe College
1055 Stewart Ave.
Bethpage, NY11714


